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FROM THE EDITOR

GETTING THE BALANCE RIGHT-IN FOOTY 
COMMENTARY (AND LIFE)

After this strange season of  crowdless stadia and generally lifeless calls from dif-
ferent commentators, it was good to get to something like the real McCoy with the 
NRL Grand Final in Sydney.  No, the crowd wasn’t up to expectations but pretty 
good considering COVID’s invisible presence and the threat of the weather.  In any 
case, two great teams made it an unforgettable fight to the finish, with the result 
going practically to the wire after Penrith’s fightback.
No arguments with the result—excepting the glaring bias of the Sydney-centric 
commentary  team Channel Nine provided with the inclusion of former Penrith 
Club supremo ‘Gus’ Gould. To hear the stupefied reaction to the Melbourne team’s 
demolition of the Panthers in the first half was bad enough (Gould’s summary of 
the 22-point lead to the Storm: “ Penrith are still in this, the score doesn’t reflect 
the course of the game..if you take out the penalties and an intercept try, and so 
forth…”). That intercept try was the result of bad tactics by Panther half Cleary, but 
the mistake didn’t affect the fact that the Storm winger’s brilliance in nicking the 
ball, recovering after a bad tackle and evading three opponents on the way to the 
line was worthy of any disinterested observer’s praise.
And then, with Penrith chasing what proved to be too big a start by a team like the 
disciplined, ferociously defensive Storm, not a word from Gould about the infringe-
ment which should have deprived the Panthers of one of their second-half at-
tempts at resuscitation.  And not a word from the same commentary box about the 
influence of that pillar of the game, the Melbourne’s “Captain Cool” Cameron Smith 

Continued next page
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who gave his team record-equalling individual points for Grand Finals and also 
led them in a masterclass of discipline and down-and-dirty guts to survive the 
game with only eleven players. No, the general tenor of the commentators and 
their sideline goons was the tragedy of a young team like Penrith losing. Sorry, 
they weren’t good enough.

Continuing the ‘sore loser’ theme—well, before the result of the USA election is 
known—I am moved to extend the thought to the barrage of odium blasted at 
Donald Trump  without regard for the people who may just be lodging a vote for 
him early in November. I suppose this concern of mine about balance in  politi-
cal discussion could be answered by the assertion that, for every turgid anti-
Trump onslaught on the ABC or in the Nine newspapers, there is ample and, 
indeed, overweening adulation for this charismatic child of Reality Television in 
the Murdoch Press and among the Shock Jocks of the radio medium.. Whatever 
you think of him, he is indeed larger than life—and more importantly, very, very 
real to the millions of those Americans who believe he has been very, very good 
for their lot.  Remember ‘the Deplorables’..?  That’s what the hapless Clinton 
called them four years ago—and look what happened to her.  All the polls indi-
cate an easy win for Trump’s opponent Joe Biden; how sad to me, a geriatric 
who should be sympathetic, that he is not only the oldest candidate to bid for 
the role of POTUS but one who looks and acts the oldest.  Trump probably out-
raged Democrats with his sneering dismissal of Biden in one of the last rallies in 
Pennsylvania (“Yesterday he called me George..”)  But the same Biden carries 
the baggage of crushing favouritism into this contest.  How sad that America, 

to me the embodiment of 
get-up-and-go initiative 
and the sort of world lead-
ership that gave a devas-
tated Europe a new start 
in 1945, cannot give us a 
new Kennedy (without the 
sexual peccadilloes) or, at 
the very least, someone 
under the age of 50 to vie 
for the presidency every 
four years. 
(Tom Jackson)  
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TRADITIONAL WINE BOTTLES TAKE A BACK 
SEAT TO INVENTIVE PRODUCT DESIGNS

There’s plenty of innovation shifting the way that wine products are being deliv-
ered to consumers. While traditional glass bottles are the industrial norm, there is a 
range of new, and surprising, options for filling with wine.
Journalist Samuel Squire explains how these latest advances are part of the long 
history of wine vessel evolution.

In 2007, archaeolo-
gists unearthed what 
could be a winery 
dating back to 4100 
BC.
The archaeologists 
discovered large, 
earthenware con-
tainers, which they 
believe were used 
to hold and store 
wine. They found that 
these containers may 
have been in use 

around 6000 BC.
It’s no secret that wine has made its mark throughout most of human history: from 
breaking bread over war negotiations to being served at the marriages of kings 
and queens, wine was there and the ways it has been stored have changed con-
siderably.
Traditional storage methods have morphed and advanced over time, as we have. 
From underground storage containers to barrels, from clay jugs and urns to mod-
ern-day glassware.
It wasn’t until the 17th century that glass bottles were being used for wine. Al-
though back then, they were short, stout and had short necks – greatly different to 
modern glass bottles.
Nowadays, glass is fully recyclable, and that’s a brilliant thing for sustainability. 
However, in terms of emissions produced in manufacturing and transport, its car-
bon footprint suggests there could be better alternatives.

Continued next page
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In the UK, Garçon Wines – a wine 
packaging solutions supplier – is one 
of a handful of organisations evolving 
the wine bottle with more sustainable 
and less environmentally damaging 
alternatives.
It has released its patented eco-friend-
ly, flat bottles which the company says 
save energy (presumably, in all facets 
of the wine distribution process), save 
space and are made from pre-existing 
and recycled PET plastics, avoiding 
the single-use cataclysm of environ-
mental damage.
In terms of emissions, PET plastic bot-
tles are more energy-efficient to trans-
port, recycle and are considerably less 
fragile than their glass counterparts.
Understandably, consumers are not 

likely to find a bottle of Penfolds Grange or Henschke Hill of Grace in a PET bottle 
but the idea of putting more drinkable, everyday-type wines in this packaging has 
merit.
Less CO2 emissions made in production and transport would mean the wine in-
dustry could significantly reduce its total environmental impact, something which 
Garçon Wines CEO Santiago Navarro applauds. Navarro says to put it simply, “our 
planet and our industry cannot afford for us not to move into sustainable packag-
ing”.
It appears the wine industries of the world are making efforts to reduce their overall 
environmental impacts with sustainable viticulture, organic and biodynamic meth-
ods, but why stop there?
A healthier planet with less atmospheric and environmental pollution should be the 
“triple bottom line” to account for centuries of human-caused planetary damage, 
according to Navarro.
One way Garçon Wines is aiming to aid that mission is by literally reshaping the 
wine bottle market, in more ways than just the metaphorical sense.
“The need for our design innovation and best-in-class material is global to help our 
deeply unwell planet, but it particularly lends itself to Australia,” Navarros said, 
“From a production point of view, Australian wine produc- Continued next page
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ers will relate to how much damage the wine industry from a warming planet.
Navarro claims that, in the age of climate change, glass is alledgedly  an environ-
mentally friendly solution because of its infinite recyclable lifecycle is misleading 
information.
He says that, even though glass as a base material is infinitely recyclable, the 
overarching costs – both financially and environmentally – ultimately show that 
there are better and planet-healthier options.
“This design improvement means the bottles are 40% smaller than their round, 
glass equivalent and, when comparing dimensions of a standard six bottle wine 
case, thanks to the large flat surfaces, the bottles pack like books, eliminating al-
most all the wasted air space resulting from transporting cylindrical vessels.
“Our eco, flat bottle is made from 100% recycled PET, pre-existing material not 
single-use plastic.”
Squire writes that suppliers support evolution of the wine bottle, as part of wider 
efforts to reduce the environmental impact of bottles and reduce CO2 emissions in 
production and transportation.
Much like the changes that led wine from being kept in barrels to bottles, in the late 
1600s, the aim of this era of innovation is to improve the current system.

UK-based Frugalpac has further 
innovated the wine industry with the 
release of its paper bottle, which the 
company says will revolutionise the 
wine market while helping to simul-
taneously decarbonise it.
Frugalpac CEO Malcolm Waugh 
said the ‘Frugal Bottle’, which is 
made from 94% recycled paper-
board with a food grade pouch, is  
unique and will be a definitive solu-
tion for producers wanting to reduce 
their carbon output.
“The Frugal Bottle was designed to 
help a drinks industry that wants to 
cut carbon emissions and appeal to 

a new audience of consumers keen on sustainability,” Waugh said.
“An independent life cycle analysis carried out by Intertek found the Frugal Bottle, 
which is made from recycled paperboard with no chemi- Continued next page

https://www.frugalpac.com
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cals, has a carbon footprint up to six times (84%) lower than a glass bottle and 
more than a third less than a bottle made from 100% recycled plastic.
“Firstly, it is much lighter [than glass]. The Frugal Bottle weighs just 83g, so it is up 
to five times lighter than a normal glass bottle, making it easier to carry and lighter 
to transport.
“It is also easy to recycle again. Consumers can simply separate the plastic food-
grade pouch from the paper bottle and put them in your respective recycling bins. 
Or you can put the whole bottle in your paper recycling bin and the liner will be 
easily separated in the paper re-pulping process.”
Waugh maintains that the unconventional nature of the Frugal Bottle is exactly why 
it will generate market interest, both in the Australian and New Zealand markets 
and internationally.
The Frugal Bottle is lined with a food-grade pouch which is made from polyethyl-
ene metallised polyester laminate.
Waugh says that while this material might be harder to recycle in some waste 
streams, Frugalpac is actively investigating and testing alternatives to ensure their 
product can be as recyclable as possible.
He also mentioned that the small percentage of virgin material used in the produc-
tion of the 94% recycled bottle material is sustainably certified.

TUBES founder 
Glen Ritzen says his 
company produces 
and distributes sin-
gle serve wines, 
non-alcoholic cock-
tails and spirits by 
the glass, all packed 
in “innovative, 100% 
recyclable glass 
and rPET tubes, in 
single serve format 
(100ml)”.
“At the moment, our 
tubes are 100% re-
cyclable in order to 
keep our processes 

Continued next page

https://www.tubes.nl
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as sustainable as possible. Furthermore, our rPET tube is created out of 100% 
recycled PET material, making them as sustainable as possible.”
Ritzen believes the single-serve format will be a welcome addition to the Australian 
wine market as it can help boost tasting experiences whilst simultaneously encour-
aging responsible drinking habits. He adds that innovations like wine-in-tubes are 
necessary to continue to develop an established industry and bring it further into 
the 21st century.
“Through our ‘by the glass’ concept, we offer the possibility [for consumers] to re-
ally explore, taste and experience wine, encourage responsible drinking and at the 
same time prevent unnecessary costs and waste,” he explained.
Ritzen says the single-serve tube solution is versatile across beverage industries 
and will help the world’s wine industries to reduce their environmental impact and 
increase their sustainability.
He says the tubes are also ideal for upselling new vintages by the glass, reducing 
marketing expenses per customer, while also saving time and the costs associated 
with logistics and the weight of full-size bottles.
According to Ritzen, his company is ‘not here to challenge the traditions and norms 
of the historic wine industry’, but simply aims to add and improve upon these.
He added that his company’s innovative product is good for cellar doors and con-
sumers to keep up social distancing measures amid the current pandemic, as 
tubes are able to effectively split a bottle of wine between seven people without the 
need to come into contact with others.
“In the world of wine it is difficult to innovate,” he says, “we have an innovation 
based on commercial benefits and added value for several sales channels in the 
wine industry”.
“Based on current trends and our growth, we are confident this packaging format 
will be widely accepted,” he said.
“Although it is dependent on the occasion of use, as we are not here to replace 
bottles. We also want to add value for wineries to use our format to increase their 
sales by the bottle, for example in times like this with COVID-19. We see ourselves 
as an extra format for the wine category.”
“TUBES is active in different industries and, because our product is so versatile in 
terms of contents, volume and branding, we can cater to a wide range of markets,” 
he said.
“At the moment, we have success in the gift industry, travel, sampling and retail. 
The next step is to launch TUBES into direct-to-consumer proposi-
tions as well.” BACK TO BACK TO 

CONTENTS CONTENTS 
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Weekenda offers an extensive array 
of holiday property options providing 

comfort, style and affordability.  

Relax in the stunning Hunter Valley

https://www.weekenda.com.au

Email: stay@weekenda.com

Phone: 1300 386 170
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Half  Day Wine tours 
Experience 3 boutique cellar doors in the Broke Fordwich region
Car transport (max 4 pax per car) Price $250
Tasting in style - Vintage 1953 Bentley (max 4) Price $450

Full Day Wine Tours
Experience 5 cellar doors and a lunch break, in the Broke Fordwich region
Lunch is at guests expense (2 options: The local Tavern or one of two
Winery restaurants)
Car transport (max 4 pax per car) Price $500
Tasting in style - Vintage 1953 Bentley (max 4) Price $900
Groups can be accommodated with 11 seater or 24 seater buses (costs vary
depending on bus sizes)
Bookings are essential

serenitygrove@bigpond.com  

0407 238 253

Personalised tours - just your group 
on board
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BROKE FORDWICH OPERATOR A FINALIST 
FOR THE 2020 AUSTRALIAN WOMEN IN 

WINE AWARDS 
In a year like no other, founding AWIWA advisory board member and wine 

journalist, Jeni Port said it was extremely satisfying to see that there has been a 
particularly strong collection of entries this year.

“I think this is something that brings this year’s awards into their own. We asked 
entrants to tell us about their year, including the challenges, and they all rose to the 
occasion,” Port said.
“What’s more, their businesses often thrived. And they learnt so much more about 
themselves and their abilities.
“It’s been wonderful to read their stories.”
All categories have three finalists being announced today, except in the case of the 
Champion of Diversity and Equality, in which the judges have selected just two.

The finalists
Cellar Door Person of the Year – sponsored by Langton’s
Jess Greatwich – Krondorf Creek Farm (SA)
Paris Hokin – Arlewood Estate (WA)
Samantha Mitchell – First Drop Wines (SA)

Broke Fordwich ‘Owner/Operator of the Year’ finalist Lisa Margan

Continued next page
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Winemaker of the Year – sponsored by Tonnellerie Saint Martin
Natalie Cleghorn – Yalumba & Hill-Smith Family Vineyards (SA)
Natalie Fryer – Bellebonne Wine Company (Tas)
Cate Looney – Brown Family Wine Group (Vic)

Viticulturist of the Year – sponsored by Wine Australia
Brooke Howell – Yalumba Family Winemakers (SA)
Cath Kidman – Wynns Coonawarra (SA)
Alexandra Miller – Voyager Estate (WA)

Champion of Diversity & Equality – sponsored by Australian Grape & Wine
Curly Haslam-Coates – Vintage Tasmania (Tas)
Helen Strachan – Pernod Ricard Winemakers (SA)

Owner/Operator of the Year – sponsored by Bacchus Academy
Melissa Brown – Gemtree Wines (SA)
Laura Carter – Unico Zelo (SA)
Lisa Margan – Margan Estate (NSW)

Marketer of the Year – sponsored by denomination
Trish Barry – Mastermind Consulting (NSW)
Emily Hay – Barossa Grape & Wine Association (SA)
Kristen Zerk – Z Wine (SA)

The seventh award category, Woman of 
Inspiration, is a judges’ choice award de-
termined by the AWIWA Advisory Board. 
No entry is required, and the winner will 
be announced on the awards night of 
Tuesday 24 November.

Click here for a live feed and more 
information

BACK TO BACK TO 
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Join the vigneron for tastings 
of Classic Aged wines with 

stunning views over
Yellow Rock and the

Broke Fordwich Valley
Open to the public
Private tastings &

corporate groups catered for
Wheelchair accessible

Cellar Door
1133 Milbrodale Rd, Broke 

Fordwich, Hunter Valley NSW
 

Vigneron: Dave Fromberg
0474156786
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A Wine Tour in Broke
Saturday Tours - $95pp
Pick up around 10am returning 4-4.30pm
(Subject to availability and variations based on pick up locations and cellar 
doors)

Full Day tours in the picturesque Broke Fordwich boutique wine region where 
we would visit up 5 stops (Depending on the pace of the group)
 
Lunch Options for Saturday Tours can vary from week to week but could 
include one of the these listed at an extra cost. 
3 course cellar door restaurant luncheons where starters are shared for $40pp
Chef prepared share platters for lunch at a picturesque cellar door café for 
$22pp
Cheese platters for $15pp
 
Half  Day Tours - from $80pp
Tour times 10am to 1.00pm or 1.30pm to 4.30pm.

0417 968 440 or 0428 180 802
www.awinetourinbroke.com.au
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Paul Woods 

Licensed Plumber, 
Drainer, Gas�tter 

& 
Roofer

0404 488 462 

Putty Rd 
Milbrodale

Lic # 219717C , 
ABN 6579 8335 847

Paul Woods 

Licensed Plumber, 
Drainer, Gas�tter 

& 
Roofer

0404 488 462 

Putty Rd 
Milbrodale

Lic # 219717C , 
ABN 6579 8335 847
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SMOKE-TAINTED WINE GRAPES FIND NEW 
PURPOSE IN CRAFT SPIRITS

  American praise for Aussie initiative
BY DANIELLE BEURTEAUX
winemag.com

As California’s Napa and So-
noma battle the Glass Fire, one 
month after the LNU Lightning 
Complex blazed through the 
region, area winemakers whose 
grapes survived are examining 
the wildfires’ effects. Some are 
forgoing the 2020 vintage en-
tirely due to damaged facilities 
or grapes. Others are testing 
to determine if their fruit suffers 
from smoke taint, the ashy taste 
that results from grapes exposed 
to smoke.

Smoke taint is now an increasing global problem for winemakers, as climate 
change has caused wildfires to grow in severity throughout many of the world’s 
wine regions. There are techniques and treatments to remove it, but they are often 
expensive. It can also be difficult to predict their effectiveness, says Anita Oberhol-
ster, enology specialist in the department of Viticulture and Enology at University of 
California, Davis.

“[Any] kind of treatment does unfortunately impact the overall quality of the wine, in 
some way,” she says.

But a distiller with a background in wine, and a winemaker with a background in 
spirits, have devised methods to make spirits from smoke-tainted grapes in Aus-
tralia, and created an alternative to dumping smoke-damaged fruit. While this 
might all sound like cold comfort for those currently faced with devastating wild-
fires, in California it also presents an interesting case study as winemakers con-
tinue to adapt to climate change.

Smoke tainted grapes from Hunter Valley used by 
Archie Rose for their spirits / Photo by Alex Garred

Continued next page
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Smoke to spirits
Trynt Xavier, senior distiller at Archie Rose, a NSW spirits company has a back-
ground in wine science. After a brutal season last year burnt around 3,000 acres of 
vines, acquaintances in the industry were looking for ideas to utilize unharvested 
smoke-affected grapes that couldn’t be made into wine. Distillation came into the 
discussion, and Xavier got the greenlight from his company to experiment.
They worked with five growers and four wineries in the Hunter Valley to procure 
50,000 litres of wine made from Shiraz and Cabernet Sauvignon.

“At this point, we didn’t know how much smoke taint we had, so we tried to develop 
a procedure that would get rid of as much as possible,” he says.
Because chemical compounds have different weights and volatilities, Xavier and 
his team developed distillation parameters to separate the compounds harbouring 
the smokiness from those they wished to keep. They developed very close cuts—
the several separations of distillate during the distillation run—and were able to 
create a brighter product with fewer of the smoky compounds.

The response from the wine community and the public was enthusiastic, accord-
ing to Xavier. A prerelease of eau de vie made from the grapes, called Hunter Val-
ley Shiraz Spirit, was priced at $100 and sold out almost immediately. The brandy 
being produced from this early spirit, which is currently being aged in ex-Bourbon 
barrels, will be ready in about three to four years.

“The spirit tells us what to do,” says Xavier. “You have to listen to the product.”

Bright business through communal effort
In Tasmania, Robert Patterson, winemaker and owner of Hartzview Vineyard in 
Gardners Bay, went through a similar process after an intense bushfire season in 
2019. He had already been making fortified wines and liqueurs, along with tradi-
tional Pinot Noir.
Patterson looked to Cognac and Armagnac for inspiration. The Australian Wine 
Research Institute, the world’s preeminent authority on smoke taint, and Hobart’s 
Vintessential Laboratories, both contributed to testing every step of the way.

Patterson began his experiments with a fortified wine. “The juice tasted terrible, like 
an ashtray,” he says.
He then put it through a stripping run, the first of two basic Continued next page

https://archierose.com.au/shop/product/hunter-valley-shiraz-spirit
https://archierose.com.au/shop/product/hunter-valley-shiraz-spirit
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distillation steps, which removes undesirable elements like methanol. However, 
both he and the lab tests still detected the presence of smoke taint. But after the 
second step, called a spirit run, all traces were removed, and no smoke was de-
tected by either labs or Patterson himself.
The brandy is being aged for three years in Limousin oak barrels, the same used 
to age Cognac and Armagnac. “So far, so good,” says Patterson. “It’s smoke-taint 
free and progressing nicely.”
Oberholster says making brandies and eau de vie from smoke-tainted grapes is “a 

cool idea” and holds 
potential for grapes 
that have become 
undesirable for win-
emaking. “I think you 
could make it eco-
nomically viable for 
all, but it will mean 
that it’s almost like a 
group project,” she 
says.

Patterson agrees. 
His spirit will be 
priced somewhere 
in the range of $200 

to $450 for 750ml, and if successful, will make a good argument for its viability as 
a communal business endeavour. A winemaker could send juice to a distiller who 
could do the two runs, and then return the spirit to the winemaker, who could barrel 
age it.

Distillers he knows in Tasmania are already interested. “It could be upscaled quite 
significantly,” says Patterson. He wants to do some trials with different fruits, in-
cluding a cherry crop that was also affected by the bushfires.
For Archie Rose, to make spirits from smoke-tainted grapes was rooted in helping 
the wine community. The company won’t likely be adding either spirit to its product 
line, says Xavier, but they’re happy to share the distillation techniques they devel-
oped. “It’ll be great for other people to see that this is something that can be done 
with smoke-tainted grapes.”

Hartzview distillation team Melanie Burman and Anthea 
Patterson by the 500L copper still / Photo courtesy 

Hartzview
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A great spot to enjoy the great outdoors 
get some exercise 

Free BBQ with sheltered picnic tables
Tennis courts with lights for night use

Netball court
Basketball court

Children’s play equipment.
 

The Grounds are located at the end of 
Cochrane Street.  

The  hut at the grounds is available for 
the community’s use for no charge.

If you wish to use the facility please 
make a booking with Wendy on 

65791334. 
The key for the Hut can be picked up at 
the Broke Village Store with a deposit of 
$20.00 which will be returned when the 

key is returned.

 Broke Village Recreation Grounds

LOCAL RESIDENT - OR VISITING BROKE FORDWICH?
.....SPEND SOME TIME AT THE
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BURTON’S LEGLESS LIZARD (LIALIS BURTONIS)

This snake-like lizard has a wedge shaped snout, small eyes with vertical pupils 
and conspicuous ear markings. It has a broad tongue, lacks forelimbs and has 
small triangular flaps instead of hind limbs. It varies from pale grey or cream to 
brown or almost black above, often with a cream stripe along the sides of its head 
and neck. A ground dweller, it is active both day and night, but most frequently after 
dusk and early mornings, sheltering under rocks, logs, among leaf litter in burrows 
or abandoned burrows. It moves like a snake, stalking prey or hiding until a small 
lizard comes close enough to catch. If attacked it will sacrifice its tail and grow a 
new one. They breed in spring and females lay 2-3 soft-shelled eggs under rocks 
or logs or in the nests of sugar ants. They eat small reptiles and live in most habi-
tats from deserts to rain forests.

Elizabeth
Joeys Retreat

OUR WILDLIFE

BACK TO BACK TO 
CONTENTS CONTENTS 

PAGEPAGE



22 November 2020



23 November 2020

The Stranger  ... a comment by Annon
A few years after I was born, my Dad met a stranger who was new to our small town. 
From the beginning, Dad was fascinated with this enchanting newcomer and soon in-
vited him to live with our family. The stranger was quickly accepted and was around from 
then on. 
As I grew up, I never questioned his place in my Family. In my young mind, he had a 
special niche. 
My parents were complementary instructors: Mum taught me good from evil, and Dad 
taught me rules and to obey. But the stranger... he was our storyteller. He would keep us 
spellbound for hours on end with adventures, mysteries and comedy.
If I wanted to know anything about politics, history or science, he always knew the an-
swers about the past, understood the present and even seemed able to predict the fu-
ture!
He took my family to the first major league game. He made me laugh, and he made me 
cry. The stranger never stopped talking, but Dad didn’t seem to mind. Sometimes, Mum 
would get up quietly while the rest of us were shushing each other to listen to what he 
had to say, and she would go to the kitchen for peace and quiet.
(I wonder now if she ever prayed for the stranger to leave.) 
Dad ruled our household with certain moral convictions, but the stranger never felt obli-
gated to honour them. Profanity, for example, was not allowed in our home - not from us, 
our friends or any visitors. Our long-time visitor, however, got away with four-letter words 
that burned my ears and made my dad squirm and my mother blush.
My Dad didn’t permit the liberal use of alcohol but the Stranger encouraged us to try it on 
a regular basis. He made cigarettes look cool, cigars manly, and pipes distinguished. He 
talked freely (much too freely!) about sex. His comments were sometimes blatant, some-
times suggestive, and generally embarrassing.
I now know that my early concepts about relationships were influenced strongly by the 
stranger. Time after time, he opposed the values of my parents, yet he was seldom re-
buked   ... and NEVER asked to leave. 
More than fifty years have passed since the stranger moved in with our family. He has 
blended in and is not nearly as fascinating as he was at first. 
Still, if you could walk into my parents’ lounge room today, you would find him still sitting 
over in his corner, waiting for someone to listen to him talk and watch him conjure his 
pictures.

The stranger’s name?....  We just called him ‘T.V.’ 
(T.V. now has a mate we call ‘P.C.’.  Their offspring are “Mobile” and “Ipod “ 
and the next generation born was little “Ipad” and a couple of gaming con-
soles.
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COUNCIL OFFERS SCHOLARSHIPS TO GET 
SINGLETON KIDS BACK INTO SPORT AFTER 

CORONAVIRUS

Parents whose incomes have been impacted by the COVID-19 pandemic are be-
ing encouraged to apply for a Kids in Sport Scholarship to help get their children 
back into sport this summer.
Singleton Council has partnered with Singleton Family Support and the Bloomfield 
Group to deliver one hundred $100 vouchers for vulnerable local families, available 
in addition to the NSW Government’s Active Kids vouchers. 

Council’s Director Organisation and Community Capacity Vicki Brereton said the 
Kids in Sport Scholarship was another component of Council $2million Community 
Support Package, with many local families struggling to re-enrol kids into much 
loved weekend activities.
“With local households cutting back where they can afford to, we want to make 
sure that sport continues to be an essential part of every child’s life by making it a 
bit more affordable for parents who need some help with membership or the asso-
ciated costs of participating in sport,” she said.   

Alex Richards (Executive Officer, Bloomfield Group Foundation), Clive Andrews (Mine 
Production Manager, Rix’s Creek), Diana Deaves (Project Officer, Singleton Family 

Support), Lindsay Ross (Manager, Singleton Family Support) and Vicki Brereton 
(Director Organisation and Community Capacity, Singleton Council)

Continued next page
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“We know how important organised sport is to the health and wellbeing of our kids, 
as well as for social interaction, and that has never been better demonstrated than 
during COVID-19.
“Giving kids the opportunity to get back out onto the sporting field, court, track, or 
in the pool, with their friends, is extremely important.
“Best of all, the Kids in Sport Scholarship will not only help struggling families but 
also provide a mini-stimulus to our local economy.”
Brendon Clements, Operations Manager at The Bloomfield Group owned Rix’s 
Creek Mine, said it was wonderful to be part of an initiative that supports Hunter 
families.
“Sport is a big part of Singleton and we’re proud to provide assistance for pro-
grams that support the health and wellbeing of kids in our community,” he said.   
With Council and the Bloomfield Group partnering to sponsor the scholarship, Ms 
Brereton said the team at Singleton Family Support would administer the program, 
including reviewing applications against the scholarship guidelines.
“Singleton Family Support are a very important organisation delivering essen-
tial support services and programs for local families — we are very grateful to be 
able to utilise their expertise and, with the backing of the Bloomfield Group, offer 
$10,000 worth of scholarships to our community,” she said.

“The Kids in Sport Scholarship is another fantastic initiative of Council’s Communi-
ty Support Package, designed to help our local economy recover and get life back 
to normal as much as possible.

“I whole-heartedly encourage any family doing it tough to take a look at the guide-
lines and consider this opportunity if it suits their needs.”

The Kids in Sport Scholarship 
can be used towards a sporting 
club registration, equipment and 
uniforms. For more information 
and to download the application 
form, visit https://www.singleton.
nsw.gov.au/kidsinsportscholar-
ship   
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SINGLETON’S OUTSTANDING CITIZENS TO 
BE RECOGNISED VIA LIVESTREAM THIS 

AUSTRALIA DAY
 
The search is on for Singleton’s most outstanding residents with nominations 
now open for the 2021 Citizen of the Year and Young Achiever of the Year to be 
announced via livestream on 26 January 2021.
While COVID-19 restrictions have put a question mark over what Singleton’s 
Australia Day festivities will look like next year, Mayor of Singleton, Cr Sue 
Moore said it was more important than ever to recognise those unsung heroes 
who make a difference in our community.
Nominations are open until Friday 27 November 2020.
“Most of us know someone in our local government area like this, who makes a 
quiet contribution that makes a big impact.
“This is our opportunity to let those people know we see what they do for all of 
us, that we appreciate it, and to say thank you. Don’t assume someone else will 
do it – head to Council’s website and put their name forward.”
A formal Australia Day ceremony will be held on 26 January 2021 to announce 
the Singleton Citizen and Young Achiever of the Year, which will be livestreamed 
to the community because of current COVID-19 requirements that limit the num-
ber of attendees.
Singleton Australia Day Committee chairperson, Cr Danny Thompson said the 
committee was working through options and ideas to bring people together for 
a wider community celebration in place of the usual family-friendly events that 
have been affected by COVID-19 restrictions.
“The global pandemic doesn’t change that Australia Day is a great occasion for 
us to learn more about each other, reflect on what we love about Australia and 
celebrate what makes this the best country in the world,” he said.
“Equally importantly, it’s the day we celebrate our outstanding citizens and wel-
come our new Australian citizens. We are making sure that still happens and 
involves as many people as possible through a livestream presentation.”
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Environment and 
Community Contacts 

Community complaints line 
24 hours a day, 7 days a week 

1800 332 693

You can also view our approvals, management plans 
and environmental monitoring data on the website.  

Go to  www.bulgacoal.com.au and click on  
the Publications tab on the menu. 

Ralph Northey - Bulga Coal  
Environment and Community Manager 
T: 6570 2539    M: 0418 439 874 
ralph.northey@glencore.com.au

BULGA
COAL

 

Singleton Evangelical Church is a genuine 
community of people from all cultures, ages and 
walks of life. Not just for Singleton residents, but 
for all those who want to hear God’s word and 
share the amazing impacts of His love. You are most 
welcome to come along to Sunday Church 9:30am 
at Singleton Public School, Elizabeth St, or even 
try one of our smaller groups or Youth Groups.

For more information 6573-4198 or www.singletonchurch.org
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BRANXTON CROQUET
CLUB

IMPROVE YOUR BODY AND MIND
SATURDAY AND TUESDAY FROM 9a.m.

John Rose Avenue, Branxton
(turn left on New England Highway at

first traffic lights in Branxton)
All welcome

For further information on this
great no-contact sport go ahead and contact

Chris Robertson
Secretary

0418 427 320
6574 7194
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COMMUNITY GROUPS AND ORGANISATIONS

COMMUNITY GROUPS AND ORGANISATIONS
Broke Bulga Landcare 
Group Inc.
C/o President, Wendy 
Lawson 
PO Box 120, Broke 
NSW 2330

Broke Fair Committee
Secretary, Maxine 
Alexander 
alexandermaxine6@
gmail.com

Broke Fordwich Wine 
& Tourism
President  Jody Derrick
Secretary, Mike Wilson
secretary@
brokefordwich.com.au

NSW Rural Fire Service 
Hunter Valley District
2161 Putty Road Bulga
Phone 6575 1200, 
email huntervalley.
team@rfs.nsw.gov.au
Manager: 
Superintendent Ashley 
Frank.

Broke Rural Fire 
Brigade
Captain: Paul Myers
C/o Broke Post Office, 
Broke NSW 2330

Bulga Rural Fire 
Brigade
Captain:- Barry Anderson  
0417403153
Permit officers: 
Barry Anderson 
0417403153, 
Jason Bellamy  
0427235362 Warrren 
Welsh  0419211130

Broke Community Hall
Kathleen Everett (02) 
6579 1470

Broke Public School
18-26 Cochrane Street 
Broke NSW 2330
Telephone 02 6579 1040
emailbroke-p.school@
det.nsw.edu.au

Bulga Milbrodale 
Progress Association
President - John Krey           
 6574 5376
PO Box 1032,  Singleton 
2330
bmpa.contact@bigpond.
com

Bulga Community 
Centre Inc.
President/bookings 
Claudette Richards         
65745 495
Secretary Belinda 
Passlow 0427 305 519
Treasurer Phil Reid 0438 
865 064

Justices of the Peace
Tom Jackson 6574 5266

Milbrodale Public 
School
Putty Road, Milbrodale 
NSW 2330

National Parks and 
Wildlife Service- Upper 
Hunter Area Bulga and 
Scone
Peta Norris, Putty Road, 
Bulga
NSW 2330  6574 5555

Palliative Care 
Volunteers for Singleton 
& Cessnock
Kath Watkinson (02) 
65722121

Private Irrigation (PID)
admin@bfpid.com.au
Water On/Off 1300 767 
118
PID Admin  
Saywells 
12 Vincent St 
CESSNOCK 
office@saywells.com

St Andrews Anglican 
Church Broke
Parish Secretary at 6571 
1414

St Marks Anglican 
Church
C/o Marie Mitchell
Inlet Road, Bulga NSW 
2330

The Immaculate 
Conception Catholic 
Church Broke
Paul O’Toole
C/o Broke Post Office, 
Broke NSW 2330

Wildlife Rescue, 
Rehabilitation and 
Release
www.wildlifeaid.org.au 
0429 850 089
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TRADES    SERVICES  DIRECTORY
CARRIER - General
John Lamb 
6574 5205
Mob 0427 695 468

CATTERY
Jan Pennell 
6579 1450

CLEANERS
Professional Hunter 
Valley Cleaning Group
Hospitality and private 
cleaning
0439 841 487
huntervalleycg@gmail.
com

COMPUTERS & 
COMMUNICATION
Bruce Cowan 
6579 1130

PRINT & DESIGN 
BINK Creative 
4990 3230   

GOURMET FOODS
Marian Waite 
6579 1063
Mob 0409 791 063
marian@riverflatsestate.
com.au

MECHANICAL & 
AUTOMOTIVE 
SERVICES
Beyond Broke 
Mechanical & Automo-
tive 
Jason McCraw
Licensed Motor Vehicle 
Repairer
0414 264 515
beyondbrokemechenical.
com.au

PIANO LESSONS
Jan Pennell 
6579 1450

PLUMBING
Paul Woods 
Licensed Plumber, 
Drainer, Gasfitter  & 
Roofer
Putty Rd Milbrodale
0404 488 462 

POOL & YARD 
MAINTAINANCE
Anthony Smolenaers
65791228 or 0400 
367025

VINEYARD SERVICES
Bright Vine Services
Vineyard consulting
0410625540
jennybright@bigpond.
com
www.brightvineservic-
es.com.au

WINE MAKING
Michael McManus 
6579 1400
Mob 0403 014 787

Business Card 90 mm x 50 mm  $2
Quarter page 90 mm x 135 mm $5
Half page  185 mm x 135 mm $10
Full Page  185 mm x 270 mm $15

0407 069682 
jeraharvest@icloud.com
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